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CONTEXT

In a country like Brazil, where a significant number of children are already victims of commercial sexual exploitation, 2014 FIFA World Cup and 2016 Olympic Games are additional risk
factors for increased incidence of child sexual exploitation in travel and tourism.
In Brazil, 30% of the population and almost half of children live below the poverty line, slightly
more than 28 million people. According to Brazilian authorities, in 2011 more than 250,000
children were victims of prostitution in Brazil. The arrival of thousands of additional tourists
in a festive environment where families and children are already living in a situation of great
vulnerability could present a real danger to these children.
Given this concern, ECPAT, in collaboration with the SESI (Brazilian Industrial Social Services),
the Brazilian government and the European Union want to implement various actions in Europe and Brazil to limit the risk of an increase of child sexual exploitation in the country.
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ECPAT
ECPAT is a global network of organisations and individuals working together for
the elimination of child prostitution, child
pornography and the trafficking of children for sexual purposes. It seeks to encourage the world community to ensure
that children everywhere enjoy their fundamental rights free and secure from all
forms of commercial sexual exploitation.
One of ECPAT activities is to prevent
child sexual exploitation in travel and tourism by educating and informing the general public, travellers, tourism stakeholders
and the media about this phenomenon
and its consequences.
ECPAT is also working to strengthen law
enforcement in collaboration with specialized police services, on reporting tools,
including the creation of an online platform to report cases of child sexual exploitation.

CHILD SEXUAL EXPLOITATION IN TRAVEL AND TOURISM
Child sexual exploitation in travel and tourism is defined as « the commercial sexual exploitation of children by men or women who travel from one place to another, usually from a richer
country to one that is less developed, and there engage in sexual acts with children, defined
as anyone aged under 18 ».
Child sexual exploitation in travel and tourism is a growing phenomenon worldwide. It affects
particularly Southern Hemisphere countries, where, among other factors, the growing poverty
makes people more vulnerable to this kind of abuse.

FIGHT AGAINST IMPUNITY
In Europe, a travelling child sex offender can be prosecuted and sentenced in his/her country
of residence as well as in the country where he/she committed the crimes. Most of European
countries have adopted extraterritorial legislation, notwithstanding legislative framework that
allows the prosecution and conviction of national perpetrators of sexual abuse on children
outside the national territory. A person who committed child sexual exploitation abroad may
be prosecuted on site but also at its return trip. However, the number of prosecutions against
child sex tourists is still low.

« Don’t Look Away ! » campaign

OBJECTIVES
On 23 October 2012, on the occasion of the international « Child sexual exploitation in travel
and tourism in major sporting events » conference, ECPAT France has announced the launch
of a new campaign to prevent the risk of commercial sexual exploitation of children during the
FIFA World Cup to be held in Brazil in June and July 2014.
The objectives of the « Don’t Look Away! » campaign are to sensitize tourists who will assist
to the football World Cup, on child prostitution, the consequences for child victims and the
risks of « temptation » in a particularly festive and exotic environment.

Do not stigmatize supporters
A group of football supporters does not represent a group of potential abusers. In fact, there is no particular profile for child
sex abusers. However, ECPAT defines two types of offenders among tourists:
- the abuser who has a sexual preference for minors and who travels with the intention of abusing a child.
- the situational abuser who does not travel specifically for the purpose of abusing children and who does not usually have a
sexual preference for children.
This second category of tourists may be tempted to pay for sex in certain circumstances (party atmosphere, influence of
alcohol, feeling of anonymity) and may also therefore, be tempted to pay for sex with a minor or may unwittingly pay for sex
with a minor.The purpose of the campaign is to raise the awareness of the tourists visiting Brazil for the World Cup regarding
the risks involved with such behaviour.
Furthermore, a proportion of the tourists travelling to attend the World Cup in Brazil will probably not be seasoned travellers and so will not be used to travelling to developing countries. Previous campaigns run by ECPAT have already targeted
regular travellers. The World Cup represents a chance to target and inform people who may not be regular travellers and
who will be less aware of the existence of commercial sexual exploitation of children.

These messages will be disseminated via the tourism partners and various media (media
inserts - paid and free of charge - press releases, Web banners, digital and social media, distribution of brochures).

POSITIONING and TARGET
Fight against commercial sexual exploitation of children
ECPAT’s mandate is to fight against commercial sexual exploitation of children, defined as
anyone aged under 18, on behalf of the Convention on the Rights of the Child and the rule
of law.

The campaign « Don’t Look Away! » primarily intends to prevent sexual abuses by casual sex tourists
and addresses messages to two types of audiences:
Extended target: travellers including travellers to destinations at risk, especially to Brazil
and the host countries of international sporting events in general.
Specific target: football supporters and people travelling specifically to the 2014 FIFA World
Cup in Brazil.

Links between child sexual exploitation in travel and tourism
and major sporting events
There is no evidence to link an increase in child sexual exploitation with sporting events.
However, the risk of children becoming victims of commercial sexual exploitation will increase
during the World Cup in Brazil due to the following reasons:
- the exceptional increase in the number of tourists: a proportion of all tourists and travellers
are abusers or potential abusers. It is therefore logical to conclude that an increase in the influx of tourists will also increase the number of potential abusers visiting the Brazil.
- the socio-economic situation of many local communities: the difference in living standards
between the tourists and local communities increases the risk of exploitation. Tourists represent an opportunity to generate income for some vulnerable children and their parents which
may increase the “supply” of sex with children in a country such as Brazil where the level of
commercial sexual exploitation of children is already alarming.
- prevention is better than the cure: although there is no proven link or clear statistics, the
increased risk justifies preventive action.
If the links between child sexual exploitation of children and major sporting events are not
empirically demonstrated, the above factors justify intervention, advocacy and information for
travellers, tourism professionals, events organizers, and coordination of child protection key
players on site (police, government, associations).

PARTNERS and COUNTRIES involved
Coordinated by ECPAT France, « Don’t Look Away! » campaign is planned in collaboration
with five other ECPAT countries (ECPAT Germany, ECPAT Austria, ECPAT Netherlands,
ECPAT Luxembourg and NCF, Polish Network against CSEC, affiliate member of ECPAT) and
is also implemented at different levels in 16 countries by associate partners of child protection
network (Belgium, Brazil, Bulgaria, Czech Republic, Estonia, Gambia, Italy, Kenya, Madagascar,
Romania, Senegal, South Africa, Spain, Switzerland, Ukraine and United Kingdom).

HOW
to support
the campaign

The campaign is funded by the European Union and SESI (Brazilian Industrial Social Services),
a key player in the social development of Brazil.
Many tourism companies and associations are involved in this campaign, especially to facilitate
the dissemination of messages to their clients: Air France, Corsair, the FFTST (French Federation of Technicians and Scientists in Tourism), the SNAV (National Union of Travel Agents),
CETO (Association of Tour Operators), Transat, Carrefour Voyages, Le Petit Futé, Club Med,
Selectour Afat, Thomas Cook, Opodo, etc.
Mass media have also been approached to facilitate the dissemination of this campaign.
This campaign is even officially supported by the Brazilian government through the Ministry
of Human Rights.

Several possibilities could be considered for collaboration in the campaign « Don’t
Look Away! » such as:
- facilitate the dissemination of awareness materials (online banners, newsletters, press releases, etc.).
The impact of this campaign depends in part on the mass distribution of the visuals.
- participate to events and workshops in order to exchange best practices on child protection during
major sporting events.
For example, an international seminar will be held in Warsaw (Poland) on June 13 and 14, 2013, with
the presence of all stakeholders who carried campaigns during the last great sporting events (Euro
2000 in Germany, 2006 FIFA World Cup in Germany and 2010 in South Africa, Euro 2008 in Austria
and Switzerland, Euro 2012 in Poland and Ukraine, and London 2012 Olympic Games).The meeting
gathers over 60 international participants who will share experience and good practice on awareness-raising campaigns with a particular emphasis on the perspectives of destination countries as
hosts of big sporting events.The seminar will contribute to improving child safety measures and will
enable to establish an important professional network. The Brazilian government, SESI and several
associations of child protection will be present at this seminar. A press conference is scheduled for
the official launch of the campaign.
On January 30, ECPAT France representatives met in Brasilia with the Human Rights Minister, Maria do Rosário, the president of the
Brazilian Industrial Social Services (SESI) National Council, Jair Meneguelli, the National Secretary for the Promotion of the Rights of
Children and Adolescents,Angélica Goulart, and the Internal Security Attaché of the French Embassy, Patrick Vicente. During this meeting,
Maria do Rosário announced that the Brazilian government would officially give support to the ECPAT « Don’t Look Away! » campaign
against child sexual exploitation in travel and tourism during the upcoming major sporting events. ECPAT International, newsletter
March 2013

- support ECPAT searching sport personalities that would like to promote the campaign.This would
be an invaluable support to enhance the impact of our messages to an audience of sports supporters.
The campaign is funded by the European Union and SESI, there is no participation fee.
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